Competition and Promotion Terms and Conditions

University of Southampton
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The promoter of this competition is University of
Southampton, a company incorporated in England &
Wales by Royal Charter (registered number RC000668)
whose registered address is at Highfield, Southampton,
SO17 1BJ (the University).

The University of Southampton’s Communications and
Marketing department is inviting students to take partin a
competition on the theme of ‘Where’s Hartley’. The
competition is free to enter.

The competition is open to all students who are both
enrolled at the University of Southampton.

The winner will be asked to present a valid University ID on
collection of their prize. Failure to present a valid ID will
result in the respective prize being forfeited. In this
instance, an alternative winner will be selected.
with
creation/implementation of the competition

the
is not

Anyone connected in any way
permitted to enter.

There is no entry fee and no purchase necessary to enter
this competition.

Entrants must submit an answer to the question related to
‘Where’s Hartley’ via the social media channels the
question is published on.

Entries should be submitted by replying to the post or
message linked to the competition.

The competitions run through the 2018/19 academic year
and the opening and closing dates for the fortnightly
competition will be clearly stated in the comms on the
Student Comms Facebook page and Instagram. The
competition will open at midday on the opening date and
close at midnight on the closing date. Entries received after
the closing date/time or with incomplete forms/entries
will not be eligible for entry to the competition.

The University accepts no responsibility for any entries
that are incomplete, ineligible, corrupted or fail to be
submitted by the relevant closing date for any reason.
Proof of sending is not proof of receipt. Entries via agents
or third parties are invalid.

The winner will be selected using a random number
generator form the correct entries.

The University reserves the right not to select a winner.
The winner of the competition will receive an item from
the Unigifts range. Prizes are non-transferrable and no
cash alternative will be offered.

Any entries deemed inappropriate by members of the
judging panel (including but not limited to, the inclusion of
profanity) will be deemed invalid.

The University’s decision is final. No correspondence will
be entered into.

The winner will be contacted privately via email within 48
hours of the close of the competition.
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The winner must claim their prize within 30 days of
notification. If the prize are unclaimed after this time, they
will lapse and the University reserves the right to offer any
unclaimed prize to a substitute winner selected in
accordance with these rules.

For the purposes of the Data Protection Act 2018 the data
controller is the University of Southampton and any
inquiries may be addressed to: unigifts@soton.ac.uk. The
University will not disclose your data to any third parties
except with your consent or as required by law. Please see
our Privacy Notice at
https://www.southampton.ac.uk/about/governance/poli
cies/privacy-policy.page By entering this competition each
entrant confirms that their submissions are their wholly
owned creations and that, to the extent that such entries
make use of any third party materials, these have been
fully cleared unless they are no longer protected by
copyright or other intellectual property rights.

To obtain details of the winner, please email
unigifts@soton.ac.uk stating the name of the competition
in the subject heading within 4 weeks of the closing date.
You are providing your submission to the University of
Southampton and not to any other party.

The University reserves the right to hold void, suspend,
cancel, or amend the prize competition where it becomes
necessary to do so.

These terms and conditions are governed in accordance
with the laws of England and Wales.

By entering the competition, each entrant agrees to be

bound by these terms and conditions.
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