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FASHiON &
SUSTAINABILITY
FORUM

Fashion/ Design and Sustainability Forum –
day of talks, interviews, networking and a film.
Meet the speakers and join the conversation.

10TH MARCH
10AM-LATE
WESTSIDE LT

Introduction:

Agenda:

Sustainability for the Future

10.00 Delia Crowe
Introduction to the forum

The rapidly changing nature of the global fashion industry presents
challenges to the entire world: people, the environment, the design process;
and through development and production: to the consumer phase and
product end of life. Of course, sustainability is not a new issue – from the
consumer boom of the post war period, through the ‘greed is good’ attitudes
of the 1980s to a growing awareness of the issue, there is an increasing need
for sustainable practices.

10.15 Linda Mackie
‘Sustainable Studying’

Designers can play a vital role in shaping the future. Built-in-obsolescence
is the opposite of good design. Good design will:
>>> Innovate - designers work with yarn/ fabric producers, technologists,
suppliers and buyers
>>> Educate - all parts of the manufacturing process, including
the consumer. Change our throwaway (‘kleenex’) culture.
>>> Transparency of the supply chain. Cradle to cradle, closed-loop
circular economies
>>> Create less need - encourage a ‘buy less, care more’ mentality. 			
Denim, leather, even t-shirts – become worn and loved, increasingly
precious. Can that translate into other products?
Sustainability should be normalised, not fashionable. We cannot afford to
let this issue go out of fashion.
Delia Crowe, Programme Leader MA Fashion Design

Considerations of Sustainable and Ethical practice within
students’ work, across the full scope of the topic, and seeing
Ethical practice as a core element, not an added benefit.
Designing resourcefully requires skill, innovation and above all
a strong understanding of the cycle, the implications of this in
the development of their designs will be explored.

10.45 Mei Hui Liu
‘Working in a Sustainable Fashion’

Questions about sustainability when working in the industry.
Including:
>>> How did sustainable fashion brands come to be included
as part of London Fashion Week in past years?
>>> How is work different for a sustainable fashion designer?
>>> Does being sustainable affect the size of your market?
>>> What advantages and disadvantages are there to being
a sustainable brand?

11.30 Melanie Plank
‘The Consumer Lifecycle’

With the increasing influence of lifecycle analysis in our
understanding of the environmental impact of a garment,
the consumer experience is the next frontier for sustainability.
How denim brands are using clever marketing campaigns and
innovative business practices to win consumers over to the
cause, and change consumer behavior will be examined.

12.15 Clio Padovani
‘Sustainability in the Community’

Teixidors is a socially sustainable cooperative. This presentation
will look at why they were formed, their USP, and how they have
carved out a devoted following, of consumers in their community.
Their sustainability is in creating a product that is made by
marginalized communities and sustains the community through
work and integration. W: teixidors.com

12.45 Alison Jane Reid
interviewing Lucy Tammam

Sustainability as a Feature
Rather than discarding them, there are many opportunities to give clothes
a second life. This is why my brand was born, and has featured collections
made from 100% recycled material, which have have been shown on the
London and Japan runways, and featured consultations with high end
brands such as Stella McCartney, John Richmond, Ralph Lauren, and Levin.
Reem Alasadi, Associate Professor in Fashion Practice

#WSA_sustainabilityforum #WSA_mafashion

Journalist Alison Jane, will be in conversation with Made in Britain,
sustainable couturier, Lucy Tammam, of Atelier Tammam London,
about her journey from fashion undergraduate to ethical fashion
trailblazer, making luxury fashion more sustainable, her journey,
her challenges, her successes and her inspirations.

13.30 Lunch and networking –
Westside Building, downstairs foyer.
14.15 Charty Durrant
The Truth about Sustainability

Sustainability in fashion is a huge and important issue, but one
that all too often gets side-tracked by small details and individual
agendas. This talk will outline the many large problems faced by
those attempting to bring sustainability into the world of fashion,
addressing some serious and potentially shocking issues. By
tackling them head on, however, the hope is to bring hope and
inspiration for the possibilities of a more sustainable future.

15.00 Kate Hills
‘An insight into truly British brands and
the importance of a Made in Britain label’

British-made brands are having a renaissance and now more
and more fashion labels are choosing to manufacture in the UK.
Find out why this is, and what the many benefits are to a brand
of choosing to manufacture locally.

15.45 Mallory Giardino
‘The Business Case for Sustainability
in Fashion’

Fashion businesses can actually be more profitable by engaging
with ethics and sustainability. This presentation will point out
the financial opportunities that come with improving social and
environmental standards, as well as three types of business models
that are currently being used to achieve commercial success
alongside positive impact.

16.30 Jonathan Faiers
‘Fashion Thinking: Sustainable Systems
of Thought’

The methodology of picking and choosing from the sweep
of textile and dress history has become a common practice,
and fragmented histories have been fundamental to a variety
of design practices and sociocultural readings of fashion and
textiles.Walter Benjamin’s figure of the rag-picker, which provided
him with a model for literary montage, can be usefully employed
to consider the relationship between fashion and sustainability
and seems to inspire much contemporary fashion and textile
design with its assemblages of styles and references from different
eras and cultures. This presentation will draw upon Benjamin,
alongside other thinkers from Nietzsche to Bourriaud, to explore
the sustainability of Fashion Thinking itself and how this is
translated practically into fashion design.

17.15 Caryn Franklin
‘Fashion and Emotional Sustainability’

In the early 80s, fashion editor of i-D Magazine, Caryn Franklin
experienced clothing and fashion culture as a liberating space
and a tool to investigate personal identity and celebration of
uniqueness. The high-street, with its multiple-choice, valueshopping experience or the concept of brand building did not
exist. And neither did the Internet. So while the democratisation
of both retailing and the publishing and broadcasting sectors is
seen as progress, the proliferation of the fashion normative body:
tall, thin, white and young together with a speeding up of trends
and product life begs the question of who benefits from such
progress. Has the status of the individual shrunk while the power
of the brand has expanded? Can new generation creatives
become part of the solution not the problem by successfully
bringing in their own values for emotionally sustainable practice
and what will that look like?

18.00 Delia Crowe
Conclusion to the forum
18.00 – 20.00 Drinks reception & networking
Westside Building, downstairs foyer
18.30 – 20.00 Film showing ‘The True Cost’
Westside Lecture Theatre

Bibliographies:
Linda Mackie

Linda Mackie is a Senior Teaching Fellow in Fashion Marketing
& Management at Winchester School of Art. Since graduating
with a BA Hons degree in Fashion Design she has gained extensive
experience at a senior level within Buying for Marks & Spencer,
Jaeger, Arcadia group & Habitat, working closely with Ikea Head
Offices for Product Development & Sourcing projects. She has
worked across many Womenswear and Home product areas
as a Senior Buyer and has travelled extensively to the Far East,
Europe, & America working directly with leading designers and
manufacturers to develop new product launches. Now teaching
at Winchester School of Art, Linda has a strong interest and focus
towards Sustainable and Ethical practice, sharing experience of
working globally and with full consideration of the design process.
W: www.marketingoffashion.com

Mei Hui Liu

Mei-hui Liu began the ethical, sustainable fashion brand Victim
Fashion St. in 1998 in an attempt to satisfy her addiction to
vintage fabrics. She opened her first shop in 2001 in Spitalfields.
Mei-Hui has consistently worked with upcycling and recycling
concepts for her garments to create timeless collections. She
has collaborated with many designers and artists in East London
and also curated many major fashion events and culture projects
between the Far East and East London; moreover, her collection
has been invited to be part of a number of ethical sustainable
exhibitions in many countries over the past 10 years.
F: www.facebook.com/Victim.Fashion.St I: @victimfashionst

Melanie Plank

Melanie is an experienced fashion trend forecaster with over
12 years experience working at leading trend agencies including
WGSN and Stylus as well as leading European fashion brands.
She has written about sustainability trends within the fashion
and textile industry for leading publications and has worked for
Made-by, the non-profit sustainability consultancy that works
with brands to improve their sustainability performance.
T: @inspirehardcore Tumblr: inspiremehardcore
Clio Padovani
Clio Padovani is a researcher in textiles and an education
specialist in the Faculty of Business, Law and Art, UoS. Since
2009 she has been working on EU funded projects with museums
and textile companies, exploring design heritage and innovation
policies that support development and competitiveness. She is
a graduate of the Royal College of Art and investigates textiles
through weaving, video and text. She is currently writing a book
on the sustainability of textile communities for Bloomsbury
Academic, publication in 2017. W: www.cliopadovani.com,
www.bloomsbury.com/uk/academic/browse-subjects/fashion/
sustainable-fashion, www.intellectbooks.co.uk/journals/viewissue,id=2845

Alison Jane Reid

Alison Jane Reid is a journalist, entrepreneur and sustainable
trailblazer. After an illustrious career as a feature writer and
fashion director, interviewing icons and national treasures for –
The Times Magazine, Mirror Group, You and The Lady Magazine
- Alison Jane won a government backed creative scholarship to
set up www.ethical-hedonist.com - now the UK’s No 1 sustainable,
fair-trade, luxury lifestyle magazine, inspiring the world to make

choices that are ethical, glamorous and life-enhancing, not a hair
shirt! Alison Jane is currently working on the first volume of her
iconic, Star Girl Reporter Memoirs, offering a rare, revealing and
often-hilarious glimpse into the world of celebrity journalism. You
won’t want to miss AJ’s storytelling on Sir David Attenborough,
Karl Lagerfeld and Keira Knightley – real life is always more
extraordinary than fiction! I&T: @AlisonJaneReid

Lucy Tammam

Lucy Tammam, award winning creative director of London’s cult
couture fashion atelier, has been an innovator in ethical and
sustainable fashion for over a decade. Graduating from Central
St Martins, being told that no one cared about Fair Trade or
recycling, she didn’t listen and went on to found the Tammam label
in 2007, showcasing and wholesaling high-end, ethically-produced,
fashion collections across the globe. In 2009 Lucy launched the
first Fair Trade ready-to-wear wedding dress collection and in
2012 opened Atelier Tammam, a bespoke only fashion studio
using her unique sustainable “from fibre to finishing” supply chain
working with artisans in India and Nepal to create one-of-a-kind
fabrics and embellishments for her designs. Now the fashion
industry has woken up, Lucy is often asked to consult for and talk
to companies, designers and students on sustainability issues. Her
passion for ethical living and entrepreneurial flair has led her to
become a trailblazer in the eco-fashion world. F: www.facebook.
com/HouseOfTammam I&T: @HouseOfTammam

Charty Durrant

Charty Durrant is a Writer specializing in Cultural Psycology, she
is also an ecological activist and ethical fashion consultant, a
former Fashion Editor of The Sunday Times, The Observer and
British Vogue and is a Lecturer in Contemporary Communication
at The London College of Fashion. W: www.fablefoundation.co.uk

Kate Hills – Make it British

Kate Hills is the founder and CEO of Make it British. Twenty years
of working as a designer and buyer for brands such as Burberry
and M&S and multiple product sourcing trips overseas prompted
Kate to set up the Make it British website to help promote UK
manufacturing and British-made brands. Now entering its 6th
year, the website has gone from strength to strength, and Kate
has appeared regularly on television and radio espousing her firm
belief that manufacturing in the UK is thriving, cost-effective and
sustainable. In 2014 she launched Meet the Manufacturer, a trade
show and conference for the UK fashion and textiles industry.
The event brings together the best of British manufacturers with
buyers and designers looking to have their products made in the
UK. The 3rd edition of the event takes place at The Old Truman
Brewery on 25th & 26th May 2016. L: www.linkedin.com/in/
katehills I&T: @makeitbritish

Mallory Giardino

Mallory has spent the last 10 years working in the fashion industry
– from retail to the head office of multi-nationals and for the last
3 years with the Ethical Fashion Forum in London, UK. Coupled
with a life-long passion for social justice and environmentalism,
Mallory is dedicated to furthering the message and reach of the
Ethical Fashion Forum, the leading industry body for sustainable
fashion. She connects with and supports inspirational businesses
from around the world that are committed to both sustainability
and commercial success. After studying Textile Science, Mallory

worked with a women’s textile co-operative in Tanzania, offered
teaching support at the University of Manitoba and worked for
fashion brands Nygard, Ricki’s and Jacob. F: www.facebook.com/
ethicalfashionforum T: @ethicalfashionf I: @ethicalfashionforum

Dr Jonathan Faiers

Jonathan is Reader in Fashion Theory at Winchester School of
Art, part of the University of Southampton, and his research
examines the interface between popular culture, textiles and
dress. His publications include Tartan (Berg, 2008) and Dressing
Dangerously: Dysfunctional Fashion in Film (Yale University Press,
2013). Recently he has written essays for Alexander McQueen
(V&A 2015), Developing Dress History: New Directions in Method
and Practice (Bloomsbury, Nov. 2015), London Couture 19231975: British Luxury (V&A, Nov. 2015) and Critical Luxury Studies:
Art, Design and Media (Edinburgh University Press, March 2016).
In 2014 Jonathan launched Luxury: History, Culture, Consumption
(Taylor & Francis Routledge); the first peer-reviewed, academic
journal to investigate this globally-contested term. He lectures
widely on textiles and dress and is a founding member of the
Winchester Luxury Research Group and the Advisory Committee
for the Costume Colloquium, Florence. W: www.tandfonline.com/
toc/rflu20/current

Caryn Franklin MBE

Former Fashion Editor and Co-editor of i-D Magazine, and BBC
broadcaster, Caryn Franklin has explored the politics of image
and self-esteem extensively in over 30 years of working in fashion
practice in commercial, educational and activist positions. Her
projects have involved working with refugees in battle zones,
workers in free-trade-zone slums, mental health experts, MP’s
and Gov. Ministers as well as international design names and
the fashion industry’s innovators. She presented prime-time
TV for many years throughout the 80s and 90s, has written for
magazines, newspapers and produced 4 books, authored TV
documentaries, and co-created groundbreaking campaigns.
Co-chair of Fashion Targets Breast Cancer since 1996 and
Co-founder and former Director of the award-winning All Walks
Beyond the Catwalk 2009 – 2015, her drive to empower women
and men by promoting confidence, knowledge and sustainable
body and beauty ideals continues within her MSc study of
Applied Psychology in Fashion. W: www.franklinonfashion.com,
www.allwalks.org T: @Caryn_Franklin
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